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Establishing the Equity Management-Plato Brand  
 

Companies seeking to be successful in the marketplace need an excellent strategic branding and marketing 

plan in which they develop a solid “tagline,” “slogan(s),” “logos,” and “promotional EM-P gear.” There 

must be continuity between all of these plan elements. This white paper explains the continuity in the 

symbolism in Washington & Associates, Inc.’s (W&A) slogan, tagline, and its Equity Management-Plato 

logos. It is an exercise in establishing W&A’s brand. The effort to develop a “brand” for a process and 

product is meant to tell customers and other stakeholders what they can expect from our process and 

products. It also serves to differentiate the provider of a given function and product from all others providing 

similar or competitive processes and products. In this regard, all the following components are meant to 

contribute to the establishment of our brand. 

1. Ensuring Justice, Fairness, and Inclusion in America: Managing Equity in the 21st Century (see 

the book and White Paper: 001) 

2. Equity Management (see the book, White Paper: 001, and White Paper: 003) 

3. Plato Management Information System (see the book, White Paper: 001, and White Paper: 003) 

4. The Plato Software Project (see White Paper: 002) 

5. The International Democracy Project (see White Paper: 003) 

6. The E Pluribus Unum Logo 

7. The Plato Management Information System Logo 

8. The Equity Management-Plato Logo 

9. The International Democracy Project Logo 

10. The Equity Management-Plato Promotional Gear 

 

The effort contained herein is meant to establish brand equity by telling the world who we are, what we are 

trying to do, and how we wish to be perceived by the world-at-large.  

 

Among the things W&A seeks to get out of this branding exercise for Equity Management-Plato is to 

convey the following: 

1. Our company’s mission and objectives 

2. The benefits and features of our products or services 

3. The qualities that we want observers to associate with our company 

The “tagline” for W&A and the processes and products offered by W&A will be “E Pluribus Unum.” What 

kind of country we want to live in, and what kind of country we want to bequeath to our posterity? See also 

White Paper: 003. 

Washington & Associates, Inc.’s Tagline 

In his last consequential speech, Martin Luther King laments the limits of the Civil Rights Movement then-

to-date. He calls for a strategic plan complete with tactics to achieve the objectives of the movement. What 

was then and still is needed is a method to achieve his “beloved community” and his “better world” that did 

not violate the principle of non-violence. All well-developed companies have well-thought-out taglines. 

What is a tagline? The online site Chron.com defines “tagline in the following manner: 

[A tagline is] A marketing tagline is a short catchphrase used by a business or brand to 

summarize its mission and the products or services it offers.  
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W&A’s tagline is “Creating One Vision and Empowering One Future.” The first part of the 

tagline, “Creating One Vision,” refers to the development of the “Equity Management” 

methodology, which is uniquely designed to facilitate the attainment of “E Pluribus Unum.” The 

second part of the tagline, “Empowering One Future,” refers to the Plato Management 

Information System, a web-based system designed to facilitate E Pluribus Unum's attainment. 

The word “one” in the tagline refers to the notion of “unity.” The tagline is a repudiation of the 

divisions in America's fabric generally and in the body politic more specifically. It is a fervent 

embrace of “unity.” Thus, the “one” represents a singular vision for the country, and a particular 

outcome wherein “all” peoples are united according to their common humanity, singleness of 

existence, and common cause and purpose. 

Washington & Associates, Inc.’s Slogan 

All well-developed companies have memorable, catchy slogans which they use in their advertising. Good 

slogans are short, striking, and catchy. What is a slogan? The online site, BusinessDictionary.com defines 

a “slogan” in the following manner: 

[A slogan is a] Simple and catchy phrase accompanying a logo or brand that encapsulates 

a product's appeal or the firm's mission and makes it more memorable. And which (when 

used consistently over a long period), becomes an essential component of its identification 

or image.  

W&A has adopted a universal slogan that is associated with the mission of the company, all its processes, 

products, logos, and promotional EM-P gear. W&A’s ubiquitous slogan is “Ensuring Democracy, Justice, 

Fairness, and Inclusion.” The essence of this slogan also mirrors the thrust of the book that sets the stage 

for the entirety of W&A’s efforts to ensure justice, fairness, and inclusion in America and to help manage 

equity in the 21st century.  

 

Symbolism in the Equity Management-Plato Logos 
 

According to Literary Devices, an online site that gives definitions and examples of literary 

terms, “symbolism” is as follow: 

 

Generally, it is an object representing another, to give an entirely different meaning that is 

much deeper and more significant. 

 

In the realm of business branding, logos are used according to Merriam Webster’s online 

dictionary; a “logo” is “…an identifying symbol (as for use in advertising).”  

W&A has a process (Equity Management) and a product (Plato Management Information System) that it is 

proffering. As part of the marketing process for this process and this product, logos have been developed. 

The logo development process is part of the branding process. There are three process and product logos 

associated with the process referred to herein: 

 

1. The “E Pluribus Unum” Logo (Equity Management) 

2. The “Plato in the Atom” (Plato Management Information Services) 

3. The Equity Management-Plato Logo (which is a combination of the first two logos) 

 

Well-thought-out logos are instantly recognizable and convey a message about the company, its processes 

or products to which adherents and supporters and those new to these offerings can relate. 
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The “E Pluribus Unum” Logo: Equity Management 
 

America’s national motto is “E Pluribus Unum which means “out of many, one.” It was first proposed 

during the Constitutional Congress in 1789 for inclusion on the United States' Great Seal. This motto's 

genesis lies in the fact that America is seen as a land of immigrants who are anticipated to assimilate into 

the socioeconomic and political mainstream over time. Historically, a diverse nation in which assimilation 

of diverse peoples into a single country is a touchstone of America's democratic ethos and the nation's 

aspirational goal. While America has not always realized this objective, it remains the nation's aspirational 

goal, seen as something upon which the country hinges the nation's fate. And finding the right solution has 

never been more important than it is now as America hurtles towards a demographic shift in 2043 that will 

redefine the nature of majority-minority relationships in terms of its social fabric and its economic and 

political distribution systems. 

 

W&A’s uses the E Pluribus Unum concept to fashion its logo for its flagship concept, Equity Management. 

It is referred to as the “E Pluribus Unum Logo.” The E Pluribus Unum “One” is the logo for Equity 

Management. This is so because E Pluribus Unum is the ultimate objective of Equity Management. The E 

Pluribus Unum Logo, as shown below, is a collection of diverse yet colorless visages (faces) assembled 

into an Arabic number one (“1”).  

 

 
Equity Management: The E Pluribus Unum Logo 

 

There are multiple layers of symbolism in the E Pluribus Unum Logo. Some of the symbolism in the E 

Pluribus Unum is obvious, and some require some explaining. An explanation of the symbolism in the E 

Pluribus Unum Logo follows. 

 

1. The E Pluribus Unum logo depicts a diverse group (race, ethnicity, age, gender, religion). 

2. The “many” are arrayed in the shape of an Arabic numeral one. The persons in the one have no 

skin color, an homage to Martin Luther King’s “I Have A Dream” speech. In that speech, Martin 

Luther King said that he foresaw a day when "… my four little children will one day live in a nation 

where they will not be judged by the color of their skin but by the content of their character."  

3. The plethora of visages that make up the one requires a closer look to decertify ethnicity.  

4. All are created equal, endowed by their creators with certain inalienable rights; among them are 

life, liberty, and the pursuit of happiness. 
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5. The figure is the number one made up of diverse visages. The symbolism is obvious, E Pluribus 

Unum (“Out of Many, One”). 

6. Lack of color yields a greater focus on shared humanity. 

7. It is representative of the last chapter in the book. 

 

The “Plato in the Atom” Logo: Plato Management Information System 
 

Plato is a Management Information System, and it is an example of Rawls’ Basis Societal Structures and 

Institutions. John Rawls’ “Justice as Fairness calls for creating what he calls “basic societal structures and 

institutions” that are just, fair, and inclusive. This demands the creation of mechanisms designed to ensure 

justice, fairness, and inclusion. That mechanism is the Plato Management Information System (also known 

as “Plato” and the “Plato Software System”), which is designed to help create Rawls’ “well-ordered 

society” and his “realistic utopias.”  

 

The Plato Management Information System Logo is made up of a Greek philosopher Plato's visage, as the 

nucleus of an atom surrounded by electron pathways that go through Plato’s forehead, eyes, and mouth. 

The electron pathway that goes through Plato’s eyes symbolizes the Plato Management Information 

System's probing gaze, searching for victims of discrimination, defined by race, gender, national origin, 

and sexual orientation. The electron pathway that goes through Plato’s forehead symbolizes the Plato 

Management Information System's analytical capabilities. It seeks to determine who the victims of 

discrimination are, who the victimizers are, and the nature of the policy corrective required by the problems 

found. The electron pathway going through Plato’s mouth symbolizes Plato’s ability to (“tell”) alert users 

of problems found, victims identified, victimizers, identified. The Plato Management Information System 

Logo is shown below.  

 

 
The Plato Management Information System Logo 

 

The symbolism in the Plato Management Information System is as follows: 

 

1. The Plato Management Information System is a tool that is designed to operationalize and 

effectuate Equity Management. 

2. The Greek philosopher Plato was chosen to represent the software for the following reason: he was 

the earliest and foremost thinker on the nature of the following concepts: 

 

a. Democracy 
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b. Republican Government. 

c. Good Government 

d. Justice 

e. Fairness 

f. Inclusionary Society 

 

The (“EMP”) Metaphor: The Equity Management-Plato Logo (EM-P) 
 

The ultimate objective of Equity Management-Plato (EM-P) is to unify America (and other countries), resist 

authoritarianism (everywhere), and save liberal democracy (worldwide). Equity Management-Plato does 

this by fixing the vulnerabilities in democracy by creating a robust but benign ethos capable of defending 

itself and promoting democratic values of Representative Consensus Democracy, justice, fairness, and 

inclusion, which will create a government of the people, by the people, and for the people. EM-P answers 

John Rawls’ call for basic societal structures and institutions that are themselves just and fair and can create 

Rawls’ “well-ordered society” and a “realistic utopia.” EM-P also answers Martin Luther King’s call for a 

“Beloved Community” and his “better world.” Making the changes called for by Martin Luther King and 

John Rawls requires great power. Therefore, Equity Management-Plato needs to be (and is) a robust 

solution, and it needs a logo that conveys that power. Given the nature of the acronym (EM-P), it seemed 

logical to tap into the realm of nuclear physics and invoke the phonetically similar “EMP,” which stands 

for “Electro-Magnetic Pulse.” 

 

The Equity Management-Plato Logo is comprised of both the E Pluribus Unum Logo and the Plato 

Management Information System Logos. The two logos taken together are referred to as the Equity 

Management-Plato Logo (the EM-P Logo). Note the “EM-P” reference is phonetically identical to the 

“EMP” concept emanating from Nuclear Physics. The Equity Management-Plato Logo shows the E 

Pluribus Unum Logo, and the Plato Management Information System Logo combined to form the Equity 

Management-Plato Logo.  

 

 
The Equity Management-Plato Logo 

 

EM-P is more than phonetically similar to EMP. It is also metaphorically identical to the EMP concept. 

The EMP idea was borrowed from the ideas of “Electro-Magnetic Pulse” associated with nuclear physics. 

An Electro-Magnetic Pulse (EMP) is a hugely destructive combination of electrical and magnetic energy 
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that emanates from a mid-air detonation of a nuclear bomb. The pulse has the potential to disrupt if not 

destroy all things electrical within the blast radius. While the EMP is considered negative and destructive, 

the EM-P is designed to mitigate if not eliminate racism, sexism, xenophobia, homophobia, identity politics, 

all those “isms” and “ologies” that divide peoples. Equity Management and Plato are known as “Equity 

Management-Plato (EM-P). 

The International Democracy Project Logo 

W&A is introducing a new logo for the International Democracy Project. The logo is a map of the Earth 

with the letters “IDP” overlaying the map. The symbolism is obvious. The International Democracy Project 

calls for the creation of a positive populist approach to liberal democracy as part of a larger “Project to Save 

Liberal Democracy.” That effort will require the strategies be implemented worldwide. Ergo, the logo as 

presented below. 

 

 
The International Democracy Project Logo 

 

The EM-P Logo 
 

The following logo is a derivation of the Equity Management-Plato Logo is called the “EM-P Logo.” It was 

designed to be used on promotional EM-P gear that does lend itself to the use of the E Pluribus Unum Logo.  

 

 
The EM-P Logo 

 

This EM-P Logo will be used on the following types of promotional EM-P gear: 

 

1. All Hats 

2. Button-up Shirts 

3. Jackets 
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4. Zip-up Hoodies 

The Equity Management-Plato Promotional EM-P Gear Line 
 

As part of the branding exercise, W& A will create and market promotional EM-P gear that is designed to 

advertise W&A’s process, products, and the company itself. The logo that will be used most prevalently 

on W&A’s promotional EM-P gear will be the E Pluribus Unum Logo. The E Pluribus Unum Logo will 

be used on the following types of promotional EM-P gear: 

 

1. Tee Shirts 

2. Coffee Mugs 

3. Hoodies (pullover) 

4. Sweatshirts 

5. Throw Pillows 

6. Tote Bags 

7. Wall Art 

8. Back Packs 

9. Swimwear 

10. Body Suits 

 

Later promotional efforts will include using the Plato Management Information System Logo and the full 

Equity Management-Plato Logo on promotional EM-P gear and market messaging efforts.  

 

Washington & Associates, Inc. is the exclusive seller of its promotional EM-P gear. It sells its 

promotional EM-P gear through multiple channels to create a circumstance of the broadest possible 

availability. All of its stores are branded under the name “All for 1 and 1 for All.” Currently, its 

promotional EM-P gear is being sold on the following online sites: 

 

1. www.washington-associates.com 

2. www.allfor1and1forall.biz 

 

Soon, other stores will be added. The announcements of these additional stores will be made via social 

media, Facebook, and Twitter. Follow us on social media for these announcements. 

 

As in the case of the book, a substantial portion of the proceeds (profits) from the sale of promotional 

EM-P gear will be invested in the effort to create John Rawls’ “well-ordered society,” and his “realistic 

utopia,” and Dr. Martin Luther King’s “Beloved Community” and his “better world.” The end results of 

this are to help unify America (and other countries), resist authoritarianism everywhere, and to save 

Liberal Democracy worldwide. 

 

http://www.washington-associates.com/
http://www.allfor1and1forall.biz/

